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Exploring Art through Travel 

Course Description: The professional writer needs the ability to move from one genre of writing to another. The program, therefore, requires the student to concentrate on a second genre of writing. With the guidance of a faculty mentor, the student will research, develop, and write a project or projects for this course.

Course Overview: 
In this course, I will create a series of pitches and travel articles exploring places in the Connecticut, New York, and Massachusetts area that have a strong, thriving art community. Through honing my narrative voice and carving out a subspecialty in exploring art through travel, I will begin to gain the skills necessary to write successful travel articles. 
This course will focus heavily on developing strong pitches and travel articles under my chosen subspecialty. Each pitch will be honed to specific publications with the goal of being sent to editors after an editing process has been completed. Articles will be written and revised to provide a structure and framework for creating a successful piece of travel writing. Interviews with artists and museums will be conducted and incorporated into articles. An Instagram account that details my travels and showcases my writing tone and aesthetic will be used professionally as a calling card for editors. Readings for this course will be discussed informally during scheduled meetings and will inform the travel writing completed. 

Requirements: 

· One pitch submitted biweekly
· One (3-5 page) article submitted biweekly
· Informal discussions of readings 
· Final portfolio with three revised pieces 

Reading List:

· Articles from Connecticut Magazine, Hudson Valley Magazine, Westchester Magazine, Chronogram, Edible CT, Yankee Magazine, Business Insider, Costco, and Subaru Magazine 
· Instagram accounts on art and travel 


Interactions:
· 4-5 meetings via Zoom throughout the semester 
· Communication via phone and email as needed


Learning Outcomes:
· Write and submit pitches to appropriate publications
· Write and revise travel articles
· Research social media accounts related to art and travel
· Create an Instagram account detailing travels 
· Read and reflect on articles from local magazines
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	Course Requirements
	Percentage 

	Articles
	25 

	Pitches 
	25

	Final portfolio 
	25

	Participation via email and faculty student meetings
	25

	Total: 
	100 percent


[bookmark: _Toc97102735][bookmark: _Toc106620082]Letter Grades

	Letter Grade
	Range

	[bookmark: _heading=h.ibkfiqn4kkm9]A
	100% to 94%

	A-
	<94% to 90%

	B+
	<90% to 87%

	B
	<87% to 84%

	B-
	<84% to 80%

	C+
	<80% to 77%

	C
	<77% to 74%

	C-
	<74% to 70%

	D+
	<70% to 67%

	D
	<67% to 64%

	D-
	<64% to 61%

	F
	<61% to 0%




Assignment Schedule
	Assignment
	Due Date

	· Article (Tea shop pitch)
	Thursday 1/25

	· Pitch #1
· Reading from Connecticut Magazine
	Thursday 2/1

	· Article #1
	Thursday 2/8

	· Pitch #2
· Reading from Hudson Valley Magazine
	Thursday 2/15

	· Article #2
	Thursday 2/22

	· Pitch #3
· Reading from Westchester Magazine
	Thursday 2/29

	· Article #3
	Thursday 3/7

	N/A
	Thursday 3/14-Spring Break 

	· Pitch #4
· Reading from Chronogram
	Thursday 3/21

	·  Article  #4
	Thursday 3/28

	· Pitch #5
· Reading from Edible CT & Yankee Magazine
	Thursday 4/4

	· Article #5
	Thursday 4/11

	· Pitch #6
· Reading from Business Insider, Costco, & Subaru  
	Thursday 4/18

	· Article #6
	Thursday 4/25

	· Final project due 
	Thursday 5/2





Plagiarism
Plagiarism and other forms of academic dishonesty are serious academic offenses and will be treated as such in this course. Please familiarize yourself with the university’s policy on plagiarism in your academic catalogue and/or student handbook. Plagiarism is the use of another writer’s words or ideas without acknowledgment of their source. The penalty for plagiarism will be course failure and will be reported to the appropriate Dean(s) and other university officials.

Department of Creative and Professional Writing Policy on Academic Honesty
The Department of Creative and Professional Writing follows the University guidelines regarding academic honesty and issues of plagiarism, which are available in the catalog on the University website at https://www.wcsu.edu/catalogs/undergraduate/academic-services-procedures/.
In the specific context of writing, we highlight some particular problems with plagiarism. Plagiarism violations include: 
· Submitting material that is not one’s own. This includes the use of any artificial intelligence tool for composing any assignment. 
· Using material – words and/or ideas – directly from a source without proper citation and attribution. 
· Submitting a project written for one course, past or present, as new material in another course without the explicit permission of the instructor. 

To emphasize: the use of artificial intelligence or other text generators for any assignment is prohibited in all Writing courses. Using ChatGPT or other similar tools to "get started" is a violation of this policy.  

We encourage students to speak with us openly and honestly regarding any questions surrounding academic honesty and plagiarism.

Accommodations
Any student who needs accommodations of any kind to complete this course may make arrangement through AccessAbility Services, http://www.wcsu.edu/accessability/, (203) 837-8225.

